oztom

measuring oudiences

Universe Estimates Quarter 2 2022 - Individuals

* %k
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Total Individuals 5,905.6 100.0% 24,078.7 100.0%
People 2+ 5822.6 | 98.6% | 23,5993 | 98.0%
Children 0-4 2918 49% 1,480.4 61%
Children 2-9 5602 9.5% 2,530.7 10.5%
Children 5-12 5752 97% 241138 10.0%
Children 10-17 6446 10.9% 23221 9.6%
Children 13-17 4209 71% 1,440.1 6.0%
Children 0-17 12878 218% 53322 221%
Total Males 29493 49.9% 11,922.6 49.5%
Male 0-4# 145.6 25% 7616 3.2%
Male 5-9# 1762 3.0% 785.4 33%
Male 10-12# 1205 20% 4534 19%
Male 13-15% 124.1 2.1% 4476 19%
Male 16-17# 932 1.6% 2923 12%
Male 18-24# 2848 48% 11442 48%
Male 25-29% 139.7 2.4% 907.9 3.8%
Male 30-34# 1453 2.5% 8862 3.7%
Male 35-39# 160.0 27% 839.7 3.5%
Male 40-44# 1762 3.0% 756.6 31%
Male 45-49% 2180 37% 780.2 3.2%
Male 50-54# 2108 3.6% 7129 3.0%
Male 55-59# 2258 38% 713.0 3.0%
Male 60-64# 1958 3.3% 639.9 27%
Male 65+# 5335 9.0% 18018 7.5%

UE - Universe Estimate

Quarter 2, 2022 refers to reporting quarter date range Sunday 27th March 2022 - Saturday 25th June 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.
# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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oztom

measuring audiences

Universe Estimates Quarter 2 2022 - Individuals

* sk
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Total Females 2,956.4 50.1% 12,156.1 50.5%
Female 0-4# 146.2 2.5% 718.8 3.0%
Female 5-9# 175.3 3.0% 744.3 3.1%
Female 10-12# 103.2 1.7% 428.7 1.8%
Female 13-15# 118.9 2.0% 4240 1.8%
Female 16-17# 84.8 1.4% 276.2 1.1%
Female 18-24# 238.8 4.0% 1,086.9 4.5%
Female 25-29# 127.7 2.2% 900.6 3.7%
Female 30-34# 148.9 2.5% 912.1 3.8%
Female 35-39# 167.1 2.8% 853.2 3.5%
Female 40-44# 190.5 3.2% 767.8 3.2%
Female 45-49+# 239.9 4.1% 810.5 3.4%
Female 50-54# 222.9 3.8% 748.5 3.1%
Female 55-59# 220.7 3.7% 747.6 3.1%
Female 60-64# 197.7 3.3% 680.5 2.8%
Female 65+# 573.8 9.7% 2,056.5 8.5%
Female 25-54 with Children 600.5 10.2% 2,474.2 10.3%
Working 16+ 2,804.5 47.5% 11,465.9 47 6%
Not Working 16+ 1,991.3 33.7% 7.849.1 32.6%

UE - Universe Estimate

Quarter 2, 2022 refers to reporting quarter date range Sunday 27th March 2022 - Saturday 25th June 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.

# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences

Universe Estimates Quarter 2 2022 - Individuals

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %

Occupation Group 1 1,250.7 21.2% 5,381.5 22.3%
Occupation Group 1 16-39 373.2 6.3% 2,370.6 9.8%
Occupation Group 1 25-54 810.7 13.7% 3.951.6 16.4%
Occupation Group 1 40-54 506.7 8.6% 1,873.0 7.8%
Occupation Group 1 35+ 1,000.8 16.9% 3.746.5 15.6%
Occupation Group 1 55+ 370.8 6.3% 1,137.9 4.7%
Occupation Group 2 926.9 15.7% 3,450.2 14.3%
Occupation Group 2 16-39 410.4 6.9% 1,859.2 7.7%
Occupation Group 2 40-54 322.3 5.5% 985.5 4.1%
Occupation Group 2 55+ 194.2 3.3% 605.5 2.5%
Occupation Group 3 317.1 5.4% 1,349.7 5.6%
Occupation Group 3 16-39 142.1 2.4% 760.6 3.2%
Occupation Group 3 40-54 105.0 1.8% 360.8 1.5%
Occupation Group 3 55+ 70.0 1.2% 228.3 0.9%
Occupation Group 1-3 35-49 867.2 14.7% 3.,481.1 14.5%
Occupation Group 4 143.4 2.4% 536.3 2.2%
Occupation Group 4 16-39 49.0 0.8% 230.7 1.0%
Occupation Group 4 40-54 49.5 0.8% 165.1 0.7%
Occupation Group 4 55+ 449 0.8% 140.5 0.6%
Occupation Group 5 166.4 2.8% 748.3 3.1%
Occupation Group 5 16-39 79.3 1.3% 375.1 1.6%
Occupation Group 5 40-54 46.0 0.8% 226.1 0.9%
Occupation Group 5 55+ 41.2 0.7% 147.2 0.6%
Male Occupation Group 1-2 25-54 643.4 10.9% 3,139.6 13.0%

UE - Universe Estimate

Quarter 2, 2022 refers to reporting quarter date range Sunday 27th March 2022 - Saturday 25th June 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.

# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences

Universe Estimates Quarter 2 2022 - Individuals

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) | UE% UE (000's) | UE%

Persons in 1 Person Household# 343.0 5.8% 2,444 10.2%
Persons in 2 Person Households# 1,7240 29.2% 6,996.3 29.1%
Persons in 3 Person Households# 1,049.3 17.8% 4,286.9 17.8%
Persons in 4 Person Households# 1,423.0 24.1% 5,406.3 22.5%
Persons in 5+ Person Households# 1,366.4 23.1% 4,945.2 20.5%
Persons in 1 TV Households# 1,374.9 23.3% 9.244.7 38.4%
Persons in 2 TV Households# 1,995.7 33.8% 8,040.9 33.4%
Persons in 3+ TV Households# 2,535.0 42.9% 6,793.1 28.2%

UE - Universe Estimate

Quarter 2, 2022 refers to reporting quarter date range Sunday 27th March 2022 - Saturday 25th June 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.
# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences

Universe Estimates Quarter 2 2022 - Households

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Total Households# 2,180.0 100.0% 9,631.3 100.0%
1 Person Households# 343.0 15.7% 2,444 25.4%
2 Person Households# 862.0 39.5% 3,498.1 36.3%
3 Person Households# 349.8 16.0% 1,429.0 14.8%
4 Person Households# 355.7 16.3% 1,351.6 14.0%
5+ Person Households# 269.5 12.4% 908.6 9.4%
1 TV Households# 635.2 29.1% 4,325.1 44.9%
2 TVs Households# 7752 35.6% 3,141.8 32.6%
3+ TVs Households# 769.7 35.3% 2,164.4 22.5%
Households receiving FTA channels 2,180.0 100.0% 9.631.3 100.0%
Households receiving STV channels 2,180.0 100.0% 2,180.0 22.6%
- STU STV (Cable/Satellite) 1,984.5 91.0% 1,984.5 20.6%
- IDS-only STV (Internet Delivered Only) 195.6 9.0% 195.6 2.0%
Grocery Buyers# 2,180.0 100.0% 9.631.3 100.0%
Grocery Buyers Working 1,185.4 54.4% 5,484.8 56.9%
Grocery Buyers Not Working 994.6 45.6% 4,146.5 43.1%
Grocery Buyers 18-39 402.6 18.5% 2,951.9 30.6%
Grocery Buyers 18-54 1,087.4 49.9% 5,505.1 57.2%
Grocery Buyers Age 25-54 1,039.9 47.7% 4,992.0 51.8%
Grocery Buyers Age 40-54 684.8 31.4% 2,553.2 26.5%
Grocery Buyers Age 55-64 459.8 21.1% 1,615.7 16.8%
Grocery Buyers Age 65+ 632.8 29.0% 2,510.5 26.1%

UE - Universe Estimate

Quarter 2, 2022 refers to reporting quarter date range Sunday 27th March 2022 - Saturday 25th June 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.
# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences

Universe Estimates Quarter 2 2022 - Households

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Grocery Buyers Male 776.1 35.6% 3.894.2 40.4%
Grocery Buyers Female 1,404.0 64.4% 5,737.1 59.6%
Grocery Buyers Female Age 25-49 527.5 24.2% 2,420.0 25.1%
Grocery Buyers 0 Children# 1,541.0 70.7% 6,985.5 72.5%
Grocery Buyers 1-2 Children# 507.0 23.3% 2,128.6 22.1%
Grocery Buyers 3+ Children# 132.0 6.1% 517.2 5.4%
Grocery Buyers Children 0-2 97.4 4.5% 562.6 5.8%
Grocery Buyers Children 0-4 181.5 8.3% 903.4 9.4%
Grocery Buyers Children 0-12 457.4 21.0% 2,019.5 21.0%
Grocery Buyers Children 0-15 569.0 26.1% 2,407.3 25.0%
Grocery Buyers Children 0-17 765.4 35.1% 2,645.8 27.5%
Grocery Buyers Children 5-12 373.7 17.1% 1,525.8 15.8%
Grocery Buyers Children 5-17 562.6 25.8% 2,170.1 22.5%
Grocery Buyers Children 13-17 304.4 14.0% 1,068.4 11.1%

UE - Universe Estimate

Quarter 2, 2022 refers to reporting quarter date range Sunday 27th March 2022 - Saturday 25th June 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.

# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences
Approximate Sample Size Quarter 2 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %

Total Individuals 4,487 100.0%
eople 2+ 4,428 l 98.7% |

Children 0-4 203 4.5%
Children 2-9 399 8.9%
Children 5-12 426 9.5%
Children 10-17 496 1.1%
Children 13-17 326 7.3%
Children 0-17 955 21.3%
Total Males 2,232 49.7%
Male 0-4 104 2.3%
Male 5-9 130 2.9%
Male 10-12 89 2.0%
Male 13-15 95 2.1%
Male 16-17 73 1.6%
Male 18-24 214 4.8%
Male 25-29 105 2.3%
Male 30-34 104 2.3%
Male 35-39 108 2.4%
Male 40-44 128 2.9%
Male 45-49 164 3.7%
Male 50-54 164 3.7%
Male 55-59 170 3.8%
Male 60-64 157 3.5%
Male 65+ 427 9.5%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

AdS - Approximare >ampie >ize: Inis Is Tne sample Tnar you would Typically eXpecT Tor This demograpnic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult fo
contact homes to either restore faults or to recruit new homes).
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measuring audiences

Approximate Sample Size Quarter 2 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS
ASS ASS %

Total Females 2,256 50.3%
Female 0-4 99 2.2%
Female 5-9 126 2.8%
Female 10-12 81 1.8%
Female 13-15 93 21%
Female 16-17 65 1.4%
Female 18-24 185 41%
Female 25-29 98 2.2%
Female 30-34 106 2.4%
Female 35-39 119 2.7%
Female 40-44 144 3.2%
Female 45-49 182 41%
Female 50-54 172 3.8%
Female 55-59 176 3.9%
Female 60-64 157 3.5%
Female 65+ 453 10.1%
Female 25-54 with Children 452 10.1%
Working 16+ 2,127 47 4%

t Working 16+ 1,543 34.4%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult o
contact homes to either restore faults or to recruit new homes).
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measuring audiences

Approximate Sample Size Quarter 2 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %
Occupation Group 1 975 21.7%
Occupation Group 1 16-39 288 6.4%
Occupation Group 1 25-54 627 14.0%
Occupation Group 1 40-54 394 8.8%
Occupation Group 1 35+ 783 17.5%
Occupation Group 1 55+ 293 6.5%
Occupation Group 2 684 15.2%
Occupation Group 2 16-39 298 6.6%
Occupation Group 2 40-54 232 52%
Occupation Group 2 55+ 154 3.4%
Occupation Group 3 236 5.3%
Occupation Group 3 16-39 105 2.3%
Occupation Group 3 40-54 77 1.7%
Occupation Group 3 55+ 55 1.2%
Occupation Group 1-3 35-49 633 14.1%
Occupation Group 4 102 2.3%
Occupation Group 4 16-39 34 0.8%
Occupation Group 4 40-54 33 0.7%
Occupation Group 4 55+ 35 0.8%
Occupation Group 5 130 2.9%
Occupation Group 5 16-39 59 1.3%
Occupation Group 5 40-54 38 0.8%
Occupation Group 5 55+ 33 0.7%
Male Occupation Group 1-2 25-54 483 10.8%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 0% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult fo
contact homes to either restore faults or to recruit new homes).
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measuring audiences

Approximate Sample Size Quarter 2 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %
Persons in 1 Person Household 262 5.8%
Persons in 2 Person Households 1,320 29.4%
Persons in 3 Person Households 779 17.4%
Persons in 4 Person Households 1,109 24.7%
Persons in 5+ Person Households 1,018 22.7%
Persons in 1 TV Households 996 22.2%
Persons in 2 TV Households 1,523 33.9%
Persons in 3+ TV Households 1,968 43.9%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult o
contact homes to either restore faults or to recruit new homes).

Laval 4, 50 Berry Straet, North Sydnsy
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measuring audiences

Approximate Sample Size Quarter 2 2022 - Households

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %
Total Households 1,657 100.0%
1 Person Households 262 15.8%
2 Person Households 659 39.8%
3 Person Households 259 15.6%
4 Person Households 277 16.7%
5+ Person Households 200 12.1%
1 TV Households 468 28.2%
2 TVs Households 594 35.8%
3+ TVs Households 595 35.9%
Households receiving FTA channels 1,657 100.0%
Households receiving STV channels 1,657 100.0%
Grocery Buyers 1,658 100.1%
Grocery Buyers Working 884 53.3%
Grocery Buyers Not Working 775 46.8%
Grocery Buyers 18-39 279 16.8%
Grocery Buyers 18-54 798 48.2%
Grocery Buyers Age 25-54 760 45.9%
Grocery Buyers Age 40-54 519 31.3%
Grocery Buyers Age 55-64 363 21.9%
Grocery Buyers Age 65+ 497 30.0%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult o
contact homes to either restore faults or to recruit new homes).

Straet, North Sydnsy NSW 2080 Australia ABN 87 089 146 386
10 F + 61 2 9928 3445 Einfo@oztam.com.au W oztam.com.au
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measuring audiences

Approximate Sample Size Quarter 2 2022 - Households

DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES*
ASS ASS %
Grocery Buyers Male 595 35.9%
Grocery Buyers Female 1,063 64.2%
Grocery Buyers Female Age 25-49 374 22.6%
Grocery Buyers 0 Children 1,182 71.3%
Grocery Buyers 1-2 Children 381 23.0%
Grocery Buyers 3+ Children 95 57%
Grocery Buyers Children 0-2 73 4.4%
Grocery Buyers Children 0-4 125 7.5%
Grocery Buyers Children 0-12 336 20.3%
Grocery Buyers Children 0-15 422 25.5%
Grocery Buyers Children 0-17 476 28.7%
Grocery Buyers Children 5-12 276 16.7%
Grocery Buyers Children 5-17 420 25.3%
Grocery Buyers Children 13-17 235 14.2%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.

STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 0% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult fo
contact homes to either restore faults or to recruit new homes).

Laval 4, 50 Berry Straet, North Sydnay NSW 2060 Australia ABN 87 089 146 386
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measuring oudiences

Universe Estimates Quarter 1 2022 - Individuals

* %k
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Total Individuals 6,069.2 100.0% 24,078.7 100.0%
People 2+ 5977.6 | 98.5% | 23,5993 | 98.0%
Children 0-4 3157 5.2% 1,480.4 61%
Children 2-9 595.1 98% 2,530.7 10.5%
Children 5-12 585.6 9.6% 241138 10.0%
Children 10-17 6412 10.6% 23221 9.6%
Children 13-17 4266 7.0% 1,440.1 6.0%
Children 0-17 13279 21.9% 53322 221%
Total Males 3,044.9 50.2% 11,922.6 49.5%
Male 0-4# 158.6 26% 7616 3.2%
Male 5-9# 189.0 31% 785.4 33%
Male 10-12# 1130 19% 4534 19%
Male 13-15% 1205 20% 4476 19%
Male 16-17# 987 1.6% 2923 12%
Male 18-24# 289.4 48% 11442 48%
Male 25-29% 157.6 26% 907.9 3.8%
Male 30-34# 158.4 2.6% 8862 3.7%
Male 35-39# 1692 28% 839.7 3.5%
Male 40-44# 1785 29% 756.6 31%
Male 45-49% 2197 36% 780.2 3.2%
Male 50-54# 217.1 3.6% 7129 3.0%
Male 55-59# 2320 38% 713.0 3.0%
Male 60-64# 203.1 33% 639.9 27%
Male 65+# 5404 8.9% 18018 7.5%

UE - Universe Estimate

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.

# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+

Laval 4, 50 Berry Straet, North Sydnay NSW 20680 Australia ABN 87 089 146 396
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measuring audiences

Universe Estimates Quarter 1 2022 - Individuals

* sk
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Total Females 3,024.3 49.8% 12,156.1 50.5%
Female 0-4# 157.2 2.6% 718.8 3.0%
Female 5-9# 182.1 3.0% 744.3 3.1%
Female 10-12# 101.6 1.7% 428.7 1.8%
Female 13-15# 118.8 2.0% 4240 1.8%
Female 16-17# 88.7 1.5% 276.2 1.1%
Female 18-24# 237.8 3.9% 1,086.9 4.5%
Female 25-29# 139.9 2.3% 900.6 3.7%
Female 30-34# 162.4 2.7% 912.1 3.8%
Female 35-39# 165.1 2.7% 853.2 3.5%
Female 40-44# 192.7 3.2% 767.8 3.2%
Female 45-49+# 234.5 3.9% 810.5 3.4%
Female 50-54# 233.7 3.9% 748.5 3.1%
Female 55-59# 232.8 3.8% 747.6 3.1%
Female 60-64# 211.6 3.5% 680.5 2.8%
Female 65+# 565.6 9.3% 2,056.5 8.5%
Female 25-54 with Children 624.9 10.3% 2,474.2 10.3%
Working 16+ 2,877.0 47 4% 11,465.9 47 6%
Not Working 16+ 2,051.7 33.8% 7.849.1 32.6%

UE - Universe Estimate

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.

# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences

Universe Estimates Quarter 1 2022 - Individuals

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Occupation Group 1 1,305.3 21.5% 5,381.5 22.3%
Occupation Group 1 16-39 396.3 6.5% 2,370.6 9.8%
Occupation Group 1 25-54 861.8 14.2% 3,951.6 16.4%
Occupation Group 1 40-54 529.4 8.7% 1,873.0 7.8%
Occupation Group 1 35+ 1,041.1 17.2% 3.746.5 15.6%
Occupation Group 1 55+ 379.6 6.3% 1,137.9 4.7%
Occupation Group 2 937.3 15.4% 3,450.2 14.3%
Occupation Group 2 16-39 408.5 6.7% 1,859.2 7.7%
Occupation Group 2 40-54 316.8 5.2% 985.5 4.1%
Occupation Group 2 55+ 212.0 3.5% 605.5 2.5%
Occupation Group 3 307.9 5.1% 1,349.7 5.6%
Occupation Group 3 16-39 145.4 2.4% 760.6 3.2%
Occupation Group 3 40-54 98.2 1.6% 360.8 1.5%
Occupation Group 3 55+ 64.3 1.1% 228.3 0.9%
Occupation Group 1-3 35-49 873.2 14.4% 3.,481.1 14.5%
Occupation Group 4 149.7 2.5% 536.3 2.2%
Occupation Group 4 16-39 46.2 0.8% 230.7 1.0%
Occupation Group 4 40-54 54.9 0.9% 165.1 0.7%
Occupation Group 4 55+ 48.6 0.8% 140.5 0.6%
Occupation Group 5 176.9 2.9% 748.3 3.1%
Occupation Group 5 16-39 80.9 1.3% 375.1 1.6%
Occupation Group 5 40-54 53.5 0.9% 226.1 0.9%
Occupation Group 5 55+ 42.4 0.7% 147.2 0.6%
Male Occupation Group 1-2 25-54 677.7 11.2% 3,139.6 13.0%

UE - Universe Estimate

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.
# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+

Laval 4, 50 Berry Straet, North Sydnay NSW 20680 Australia ABN 87 089 146 396
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measuring audiences

Universe Estimates Quarter 1 2022 - Individuals

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) | UE% UE (000's) | UE%

Persons in 1 Person Household# 368.9 6.1% 2,444 10.2%
Persons in 2 Person Households# 1,729.5 28.5% 6,996.3 29.1%
Persons in 3 Person Households# 1,072.2 17.7% 4,286.9 17.8%
Persons in 4 Person Households# 1,483.0 24.4% 5,406.3 22.5%
Persons in 5+ Person Households# 1,415.6 23.3% 4,945.2 20.5%
Persons in 1 TV Households# 1,397 .4 23.0% 9.244.7 38.4%
Persons in 2 TV Households# 2,098.0 34.6% 8,040.9 33.4%
Persons in 3+ TV Households# 2,573.8 42.4% 6,793.1 28.2%

UE - Universe Estimate

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.
# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+



oztom

measuring audiences

Universe Estimates Quarter 1 2022 - Households

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Total Households# 2,238.7 100.0% 9,631.3 100.0%
1 Person Households# 368.9 16.5% 2,444 25.4%
2 Person Households# 864.8 38.6% 3,498.1 36.3%
3 Person Households# 357.4 16.0% 1,429.0 14.8%
4 Person Households# 370.8 16.6% 1,351.6 14.0%
5+ Person Households# 276.9 12.4% 908.6 9.4%
1 TV Households# 641.3 28.6% 4,325.1 44.9%
2 TVs Households# 811.9 36.3% 3,141.8 32.6%
3+ TVs Households# 785.6 35.1% 2,164.4 22.5%
Households receiving FTA channels 2,238.7 100.0% 9.631.3 100.0%
Households receiving STV channels 2,238.7 100.0% 2,238.7 23.2%
- STU STV (Cable/Satellite) 2,044.9 91.3% 2,044.9 21.2%
- IDS-only STV (Internet Delivered Only) 193.8 8.7% 193.8 2.0%
Grocery Buyers# 2,238.7 100.0% 9.631.3 100.0%
Grocery Buyers Working 1,239.0 55.3% 5,484.8 56.9%
Grocery Buyers Not Working 999.7 44.7% 4,146.5 43.1%
Grocery Buyers 18-39 432.0 19.3% 2,951.9 30.6%
Grocery Buyers 18-54 1,133.0 50.6% 5,505.1 57.2%
Grocery Buyers Age 25-54 1,084.9 48.5% 4,992.0 51.8%
Grocery Buyers Age 40-54 701.0 31.3% 2,553.2 26.5%
Grocery Buyers Age 55-64 482.9 21.6% 1,615.7 16.8%
Grocery Buyers Age 65+ 622.8 27.8% 2,510.5 26.1%

UE - Universe Estimate

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.
** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.
# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences

Universe Estimates Quarter 1 2022 - Households

* *%
DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES NATIONAL HOMES

UE (000's) UE % UE (000's) UE %
Grocery Buyers Male 802.2 35.8% 3.894.2 40.4%
Grocery Buyers Female 1,436.5 64.2% 5,737.1 59.6%
Grocery Buyers Female Age 25-49 541.0 24.2% 2,420.0 25.1%
Grocery Buyers 0 Children# 1,572.2 70.2% 6,985.5 72.5%
Grocery Buyers 1-2 Children# 526.3 23.5% 2,128.6 22.1%
Grocery Buyers 3+ Children# 140.2 6.3% 517.2 5.4%
Grocery Buyers Children 0-2 108.4 4.8% 562.6 5.8%
Grocery Buyers Children 0-4 195.9 8.8% 903.4 9.4%
Grocery Buyers Children 0-12 4741 21.2% 2,019.5 21.0%
Grocery Buyers Children 0-15 587.0 26.2% 2,407.3 25.0%
Grocery Buyers Children 0-17 800.9 35.8% 2,645.8 27.5%
Grocery Buyers Children 5-12 381.5 17.0% 1,525.8 15.8%
Grocery Buyers Children 5-17 580.5 25.9% 2,170.1 22.5%
Grocery Buyers Children 13-17 317.3 14.2% 1,068.4 11.1%

UE - Universe Estimate

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

** National Homes - Homes within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NSW, VIC and TAS) markets. Overlap homes are counted only once.

# National Subscription TV Weighting Categories for STU homes. Note that Sex/Age Weighting Categories use combined ages of 0-4, 5-12, 13-17, 18-24, 25-39, 40-54, 55-64, & 65+
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measuring audiences
Approximate Sample Size Quarter 1 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %

Total Individuals 4,470 100.0%
eople 2+ 4,404 | 98.5% |

Children 0-4 218 4.9%
Children 2-9 409 9.1%
Children 5-12 416 9.3%
Children 10-17 482 10.8%
Children 13-17 324 7.2%
Children 0-17 958 21.4%
Total Males 2,231 49.9%
Male 0-4 110 2.5%
Male 5-9 133 3.0%
Male 10-12 83 1.9%
Male 13-15 92 2.1%
Male 16-17 76 1.7%
Male 18-24 213 4.8%
Male 25-29 109 2.4%
Male 30-34 110 2.5%
Male 35-39 109 2.4%
Male 40-44 127 2.8%
Male 45-49 162 3.6%
Male 50-54 164 3.7%
Male 55-59 172 3.8%
Male 60-64 156 3.5%
Male 65+ 415 9.3%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

AdS - Approximare >ampie >ize: Inis Is Tne sample Tnar you would Typically eXpecT Tor This demograpnic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult fo
contact homes to either restore faults or to recruit new homes).

Laval 4, 50 Berry Strast, North Sydnsy NSW 2060 Australia ABN 87 089 146 396
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measuring audiences
Approximate Sample Size Quarter 1 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS
ASS ASS %

Total Females 2,240 50.1%
Female 0-4 108 2.4%
Female 5-9 124 2.8%
Female 10-12 76 1.7%
Female 13-15 90 2.0%
Female 16-17 66 1.5%
Female 18-24 181 4.0%
Female 25-29 104 2.3%
Female 30-34 109 2.4%
Female 35-39 116 2.6%
Female 40-44 142 3.2%
Female 45-49 179 4.0%
Female 50-54 175 3.9%
Female 55-59 180 4.0%
Female 60-64 156 3.5%
Female 65+ 434 9.7%
Female 25-54 with Children 461 10.3%
Working 16+ 2,126 47.6%

t Working 16+ 1,529 34.2%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult o
contact homes to either restore faults or to recruit new homes).

Laval 4, 50 Berry Strast, North Sydnsy NSW 2060 Australia ABN 87 089 146 396
T+6129928 7210 F + 81 2 9928 3445 Einfo@oztam.com.au W oztam.com.au 20



oztom

measuring audiences

Approximate Sample Size Quarter 1 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %
Occupation Group 1 984 22.0%
Occupation Group 1 16-39 289 6.5%
Occupation Group 1 25-54 640 14.3%
Occupation Group 1 40-54 402 9.0%
Occupation Group 1 35+ 791 17.7%
Occupation Group 1 55+ 293 6.6%
Occupation Group 2 678 15.2%
Occupation Group 2 16-39 291 6.5%
Occupation Group 2 40-54 227 51%
Occupation Group 2 55+ 159 3.6%
Occupation Group 3 226 5.1%
Occupation Group 3 16-39 106 2.4%
Occupation Group 3 40-54 72 1.6%
Occupation Group 3 55+ 49 1.1%
Occupation Group 1-3 35-49 630 14.1%
Occupation Group 4 104 2.3%
Occupation Group 4 16-39 32 0.7%
Occupation Group 4 40-54 37 0.8%
Occupation Group 4 55+ 35 0.8%
Occupation Group 5 134 3.0%
Occupation Group 5 16-39 60 1.3%
Occupation Group 5 40-54 42 0.9%
Occupation Group 5 55+ 33 0.7%
Male Occupation Group 1-2 25-54 490 11.0%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.

STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 0% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult fo
contact homes to either restore faults or to recruit new homes).

Laval 4, 50 Berry Straet, North Sydnay NSW 2060 Australia ABN 87 089 146 396
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measuring audiences

Approximate Sample Size Quarter 1 2022 - Individuals

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %
Persons in 1 Person Household 276 6.2%
Persons in 2 Person Households 1,278 28.6%
Persons in 3 Person Households 786 17.6%
Persons in 4 Person Households 1.126 252%
Persons in 5+ Person Households 1,004 22.5%
Persons in 1 TV Households 983 22.0%
Persons in 2 TV Households 1,550 34.7%
Persons in 3+ TV Households 1,937 43.3%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult o
contact homes to either restore faults or to recruit new homes).

Laval 4, 50 Berry Straet, North Sydnsy

NSW 2060 Australia ABN 87 089 146 386
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measuring audiences

Approximate Sample Size Quarter 1 2022 - Households

NATIONAL SUBSCRIPTION TV HOMES*
DEMOGRAPHICS

ASS ASS %
Total Households 1,652 100.0%
1 Person Households 275 16.6%
2 Person Households 638 38.6%
3 Person Households 262 15.9%
4 Person Households 281 17.0%
5+ Person Households 197 11.9%
1 TV Households 459 27.8%
2 TVs Households 605 36.6%
3+ TVs Households 588 35.6%
Households receiving FTA channels 1,652 100.0%
Households receiving STV channels 1,652 100.0%
Grocery Buyers 1,656 100.2%
Grocery Buyers Working 899 54.4%
Grocery Buyers Not Working 757 45.8%
Grocery Buyers 18-39 295 17.9%
Grocery Buyers 18-54 818 49.5%
Grocery Buyers Age 25-54 779 47 2%
Grocery Buyers Age 40-54 523 31.7%
Grocery Buyers Age 55-64 362 21.9%
Grocery Buyers Age 65+ 476 28.8%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022

* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.
STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.
IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 90% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult o
contact homes to either restore faults or to recruit new homes).

Straet, North Sydnsy NSW 2080 Australia ABN 87 089 146 386
10 F + 61 2 9928 3445 Einfo@oztam.com.au W oztam.com.au
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measuring audiences

Approximate Sample Size Quarter 1 2022 - Households

DEMOGRAPHICS NATIONAL SUBSCRIPTION TV HOMES*
ASS ASS %
Grocery Buyers Male 599 36.3%
Grocery Buyers Female 1,057 64.0%
Grocery Buyers Female Age 25-49 380 23.0%
Grocery Buyers 0 Children 1,164 70.5%
Grocery Buyers 1-2 Children 394 23.8%
Grocery Buyers 3+ Children 98 5.9%
Grocery Buyers Children 0-2 74 4.5%
Grocery Buyers Children 0-4 133 8.1%
Grocery Buyers Children 0-12 342 20.7%
Grocery Buyers Children 0-15 430 26.0%
Grocery Buyers Children 0-17 491 29.7%
Grocery Buyers Children 5-12 277 16.8%
Grocery Buyers Children 5-17 431 261%
Grocery Buyers Children 13-17 242 14.6%

Quarter 1, 2022 refers to reporting quarter date range Sunday 26th December 2021 - Saturday 26th March 2022
* Homes with Subscription TV (STU or IDS-Only) within Metro (Syd, Mel, Bri, Ade, Per) & Regional (QLD, NNSW, SNSW, VIC and TAS) markets. Overlap homes are counted only once.

STU Homes: access subscription TV channels with TV Set Top Unit (STU) connected via cable or satellite. Note: STU homes may also access via Internet Delivered Service to a TV.

IDS-Only Homes access subscription TV channels on the TV set using an Internet Delivered Service (IDS) only via an Internet connection.

ASS - Approximate Sample Size: This is the sample that you would typically expect for this demographic group, based on
targeted installed numbers in the panel and assuming in-tab rates of 0% or more. However, the actual sample size will vary
due to such factors as storms and power failures (more homes may fault) and holiday periods (when it is more difficult fo
contact homes to either restore faults or to recruit new homes).
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